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Abstract:  Industrialization around the globe has
triggered the pursuit of ever increasing needs and
demands of the population and it has become
symbolic of prosperity and development of an
economy. But on the other hand it has resultethén t
exploitation of the natural environment which imrtu
has disturbed the ecological balance. The distwdan
in ecological balance has adversely impacted the
human and its surrounding environment. The recent
industrial disasters and natural disaster occuthén
last three decades were directly or indirectly didk
with the uneven industrialization. This in turn has
raised an important issue of environmental prodecti
among environmentalists, government and
organization from all over the world. Environmental
sustainability and sustainable development have
become the important agenda in the international
community. Various conferences and programs such
as Earth Summit and United Nation Environmental
program were being organized to create awareness
about this alarming issue. Understanding the
importance of the existence of human health & well
being governments as well as the organizations
started taking various initiatives for the concef
environmental  protection and  sustainability.
Environmental sustainability plays a vital role in
sustainable growth and development, as the
integration of social, economical and environmental
sustainability help to make the development
sustainable. Environmental protection has become a
part of strategy in most organizations in the
developed countries and started offering envirortmen
friendly or green products and services to the
consumers. Learning from their western counterparts
the Indian organizations have also adopted
environmental friendly practices within the
organization. But the concept of environmental
sustainability and green products and service®vg n
to developing country like India.

The aim of this paper is to study the various ‘Gree
Banking’ approaches adopted by private and public

sector banks in India for environmental sustairitgbil
Further this paper attempts to categorize the phafse
Green Marketing initiatives of the banks on theidbas
of their green banking initiatives. The sample ¢stss

of the top performing banks of the public sectod an
the private sector, using the case study approdud.
findings reveal that with the time the Indian banki
sector have understood the importance of
environmental protection and started taking various
initiatives under its green banking approach. The
finding also shows that public sector banks have
taken more green banking initiatives as compared to
private sector banks with an exception of ICICI han
Secondly it was analyzed under the Phases of Green
Marketing (Peattie, 2001) most of the banks were
categorized in the Environmental’ Green Marketing:
The Second Age; and taking initiatives which are
beneficial to the environment as well as
organizations; only ICICI bank Green banking
approach was found suitable to the third phase of
green marketing- Towards the Third Age: Sustainable
Green Marketing. Based on the findings of the study
implications for further research endeavors is
discussed.
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INTRODUCTION
environment,

he problem related to
maintaining the ecological balance and

environmental sustainability has become
issues for debate around the globe. The organimatio
as well as consumer have understood the importance
of the environment for the survival of human beings
The green movement has got attention and expanding
rapidly in developed countries but with the timergh
is increasing receptiveness among consumers about
going green in Indian subcontinent also [1]. Today,
green or environmental marketing has become a
strategic marketing approach with recent focus in
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business endeavors [2]. Now the profit driven firms
have also accepted the green marketing strategies d
to political and social pressures and with the time
they have exploited the ecological issues as acsour
of competitive advantage [3]. To explore this
competitive advantage green and clean technologies
are finding their way into functional areas of day
day business operations of various organizations
including the banking sector.

Green approach is not benefiting only the
environment but it is beneficial for organizatioins
many ways. Various studies have shown the positive
correlation between the environmental performance
and financial performance [4], [5]. Along with
environmental benefits, the ecological activities o
the organizations have also resulted in operating
profit [6], [7], cost savings [8] and increased
competitiveness [9], [10]. Orasto [11] presented a
framework for categorizing generic types of
competitive environmental strategies, a classificat
scheme that can help managers to optimize the
economic return on environmental investments and
transforms these investments into source of
competitive advantage. Proper designing of
environmental standard within an organization can
trigger the innovation that lower the cost, besefit
resource productivity and enhanced competitiveness
[12].

BANKING SECTOR IN INDIA & ITS CONTRIBUTION
To GROWTH OF INDIAN ECONOMY

India’s financial system has undergone reformsien t
year 1990 as the part of the economic reform policy
[13], [14]. The financial system plays an important
role in the economic growth of a nation; and bagkin
system plays a major role in representing Indian
financial system [15]. In India the banking systams
divided into two major forms: Scheduled Commercial
Banks and Scheduled Co-operative Banks. Scheduled
Commercial Banks consist of Public sector banks,
Private Banks, Foreign Banks and Regional Rural
Banks. But the Scheduled commercial bank
accounts for the most of the business in India and
public sector banks contribute maximum to 70 % of
total credit and deposits businesses in India.

The banking sector has contributed 5.7 percent of
total GDP of the country in the financial year 2011
2012. Traditionally the Indian financial system is
being based and so far banking sector has played a
seminal role in  supporting the economic growth of
the nation. The banking sector in India is growing
very rapidly, it assets had reached up to Rs 8®iri

in year 2012 as compared to Rs 7.5 trillion inyhar
1998 [16]. Since the 2000 the rapid growth in India
economy has been credited to financial systems due
to rise in investment and saving rates The banking
sector in India is small as compared to the most Ea

Asian economies and individual banks in India are
comparatively small by international standardd| sti
the impact of economic crisis on Indian banks was
negligible [14].

Banking sector plays an important role in the
economic growth of a nation. As the banks are among
one of the major sources of financing instrumemt fo
commercial projects so they can play a major role i
promoting environmental sustainability by funding
the socially and environmentally responsible
investment projects. Organizations in the banking
sector are generally adopting green activitiestlier
environmental sustainability. The concept of ‘Green
Banking’ will be beneficial to the environment,
banking industries as well as economy & it will not
ensure the greening of industries only but also
facilitates the improving in asset quality in thaure
[17] .Considering the benefit of going green the
Indian banks have also adopted the ‘Green Banking ’
approach in the past few years and taking various
green initiatives on all possible scales to be more
environmentally responsible. However the ‘Green
Banking’ approach of Indian banks differs from each
other as they are in different phases of green
marketing on the basis of their approach toward
environmental sustainability.

DEFINING THE CONCEPTS. ENVIRONMENTAL
SUSTAINABILITY & GREEN BANKING

Environmental Sustainability

Environmental Sustainability is ‘the ability to
maintain the things that are valued in the physical
environment (natural and biological environments)'.
Environmental sustainability could be defined as ‘a
condition of balance, resilience, and
interconnectedness that allows human society to
satisfy its needs while neither exceeding the dapac
of its supporting ecosystems to continue to regerer
the services necessary to meet those needs narrby o
actions diminishing biological diversity’ [18].
Environmental system seeks to sustain the glofel li
support system indefinitely [19].

In the industrialized nation of developing courgrie
the problems related to the environment have become
very critical and their dependence on natural
resources for the growth and development underline
the need of implement policy and plans for
sustainable resource use [20]. Due to increasing
effect of industrialization, urbanization, increasi
population density and poor environment
management system in India the environmental
problems have become alarming issues [21]. So the
time demands the need of using the natural ressurce
in a sustainable way; i.e. meeting the needs it suc
way that it not only meet the needs of presentlad

for the future generation
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‘Living well within the environment ’
Green Banking

The concept o6Green Banking is attached to Triodos
bank (established in 1980) from Dutch origin which
started the environmental sustainability in the
banking sector from the very first day. In the year
1990 the bank launches ‘Green fund’ for funding
environment friendly projects and all other progect
follow later[22]. Taking example from this bank the
banks all over the world start taking green inities

in the banking sector.

Green Banking means promoting environmentally
friendly practices and reducing the carbon footprin
from the banking activities [23]. Institute for
Development and Research in Banking Technology
[24] defines Green Banking a&feen Banking is an
umbrella term referring to practices and guidelines
that make banks sustainable in economic,
environmental, and social dimensions. It aims to
make banking processes and the use of IT and
physical infrastructure as efficient and effectiae
possible, with zero or minimal impact on the
environment’ Jha & Bhome [25] defines green
banking as means of promoting environmental
friendly practices and reducing carbon footprint by
banking activities.

So it can be concluded that Green Banking approach
involves using environmentally friendly practices a
every level from adapting environment friendly
practices within the banking organizations and also
considering the environmental aspect of the prsject
while funding and investing in commercial projects.

PHASES OF GREEN M ARKETING

In an article Peattie [26] mentioned that Green
Marketing has evolved through three phases namely
The First Age: ‘Ecological’ Green Marketing, The
Second Age: ‘Environmental’ Green Marketing, and
Towards the Third Age: ‘Sustainable’ Green
Marketing.

‘Ecological’ Green Marketing: The First Age

(a)This phase sought to identify the products,
companies or industries which were having a direct
negative impact on the environment. These were
mainly front line industries such as automobiles, o
& refineries and agro-chemicals. (b) Providing
immediate solutions to specific ‘environment
problems’ caused by these industries such as impact
of synthetic pesticides, oil spills, pollution, diejon

of natural resources etc. (c) ‘End of pipe’
improvements were used by the organizations. For
example: catalytic converters were used in
automobile industry so that it can convert toxic
byproducts of combustion into less toxic substance
by ways of catalyzed chemical reactions. (d) Thet fi

age resulted into increasing amount of environmenta
regulation within the legal environment.

‘Environmental’ Green Marketing: The Second
Age

(a) The second stage witnessed a gradual shift from
‘end of pipe’ pollution cleanup towards clean
technology. The focus was on innovation, either to
design innovative products or innovative production
systems which eliminate waste and pollution at the
designing stage. Quality standard ISO 1400 series
were drafted that is related to qualities of conigan

in term of environmental management system. (b)
Ecological Green marketing was focused mainly on
the front line industries only whereas the secoge a
i.e. Environmental Green Marketing was not only
focused to front line industries but also starts
considering all manners of products used in homes
(such as carpets, white goods, paper, cleaning
products, electronic appliances etc.) along with
service sectors such as banking and tourism. (e) Th
phase evolved the concept of ‘Green Consumers’ and
also resulted in recycled packaging, packaged food
goods with environmental claim, moving from litter
to landfill. (d) Marketer realized that good socio-
environmental performance could be a basis of
competitive advantage. This becomes ‘Win- Win’
situation for an organization where they can improv
their environmental performance and may be
benefited from increased consumer demand of green
products.

Towards the Third Age: Sustainable Green
Marketing

(a) It started addressing green marketing not ijust
term of environmental damage and competitive
advantage, but in pursuit of sustainability. Thimge
created the need of including sustainability in the
system along with already established economic and
social system. (b) The third age i.e. sustaingbitt
based on three main components that are futurity,
equity and emphasis on needs respectively.

Futurity

Focusing on the needs of future generations along
with meeting the needs of current investors and
customers.

Equity

To bring out the current social and economical orde
in society as the benefits of industrializations is
unevenly distributed. As the average income of the
population belonging to less-industrialized nations
are seven times lower than that within population i
industrialized nations.
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An emphasis on needs

Focusing on the needs of the consumer rather than
focusing on the needs and wants of the consumers.
As the 20 percent of the world population has no

discretionary income so the main emphasis should be
in need.

(c) Companies like IBM, McDonald and BT have
started doing green activities beyond their
boundaries. For e.g. these companies startedintgist
their backward supplier to improve their eco-
performance and back-up with green audits.

OBJECTIVE OF THE STUDY

Following are the objectives of the study: (a) To
study the environment friendly practices adopted
under green banking approach by various banks in
India. (b) To study the various initiatives takep b
Indian banks by adopting Phases of Green Marketing
given by Peattie (2001).

RESEARCH PROCESS
Research Approach

Researchers have adopted case study method in this
paper. Case studies have been used for various
purposes: exploratory, descriptive and explanatory
research [27] and to generate theory and initiate
change [28]. These uses will depend on the research
questions asked and the extent to which the
researcher has control over the events being studie
[27] (as quoted in Blaikie [29]). Case study apgioa

is among those approaches which can be applied in
both qualitative as well as quantitative stancedy.[3
Yin [27]defines a case study aan‘empirical enquiry
that: 1) investigate a contemporary phenomena
within its real-life context; when 2) the boundarie
between phenomena and context are not clearly
evident, and in which 3) multiple sources of eviden
are used” (p.23).

Description of the Sample

For conducting the study top performing banks (on
the basis of net profit) in India from private and
public sector were taken for the study. The top
performing banks in both private and public sectors
on the basis of their net profit are mentioned abl€

1.

Data Collection

The secondary method of data collection has been
used in this study. The information and data
regarding the green practices adopted by the variou

banks have been accessed from the sources such as

company official website, annual

sustainability reports, article etc.

reports,
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GREEN BANKING INITIATIVES IN INDIAN BANKS-

CASELETS

Green Banking Initiatives in the Public Sector
Banks

Public Sector Banks (PSBs)

The banks where majority of the stake (more than
50%) is held by the government are called Public
Sector Banks. The shares of PSBs are listed in the
stock exchange. Currently there are 26 public secto
banks in India.

State Bank of India (SBI)

SBI is the India’'s oldest and largest banking
institution (including both public and private sarct
banks) in almost every parameter such as net profit
revenue, assets and market capitalization. The bank
was established in 1806 as Bank of Calcutta and
became as the State Bank of India in the year 1955
during the nationalization of Imperial Banks in iad
The bank offers various ranges of activities sugh a
investment banking, consumer banking, commercial
banking, assets management, pension, insurance,
mortgages and credit card, through it widespread
network of branches in country and overseas. As of
December 2012, it had assets of US$501 billion and
15,003 branches (including 157 foreign branches)
and 2, 92,21®mployees are working in its branches.

It is involved in community services activity since
1973 and throughout the country the bank
participates and sponsors various social cause and
welfare activities

The Green Banking Initiatives taken by SBI

(a) Launched Green channel counter facilities & th
year 2010 in some of its branches and planning to
extend it in more branches. An environmental
friendly approach that helps to make paperless
banking up to some extent [31] (b) Collaboration
with Suzlon Energy Ltd. to use wind power at the
place of thermal power in its business operations a
currently using wind power in its most of offices
located in Gujarat, Tamil Nadu and Maharashtra.[32]
(c) Initiated the carbon disclosure projected ie th
financial sector in |India, for the sake of
environmental concern and safety [33]. (d) SBI and
Export- Import Bank of India (EXIM Bank) both
jointly provide a long term loan (upto 14 years)ato
Spain based companies Grupo T- Solar Global SA
and Astonfield Renewable Resources for building
solar plant in India. Most of the financial instittns
avoid giving long term loans to such projects bseau
of their uncertainty and technological changes.

Punjab National Bank

Punjab National Bank is among one of the India’s
oldest bank and was established on 19 May,
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1894. Presently it's the second largest public osect
bank by assets and third largest bank
(including each non-public & public sector banks)
in India. The bank has thirty seven million custosne
and 5937 domestic branches unfold across the
country and about sixty two thousand employees
employed in the bank. Aside from the branches in
India the bankalso encompasses a subsidiary
in United Kingdom & branches inother Asian
countries. It offers a wide variety of financiahgees
there for customers like consumer banking, corgorat
banking, equity, mortgage, credit card, finance &
insurance banking, wealth management etc. Aside
from financial activities the bank is also involvad
various social initiatives such as farmer
empowerment, environment friendly initiatives,
education & health initiatives for the financially
disadvantaged category.

The Green Banking Initiatives taken by Punjab
National Bank:

(a) Bank has started using energy efficient appéan

& conducting the electricity auditing of their aféis.

On the other side the bank is also accenting oengre
infrastructure. (b) A separate green audit sheet is
being employed by the bank to access the impact of
various green banking initiatives implemented ia th
bank. (c) The bank has conjointly placed guidelines
for supply the term loan to the business units and
commercial projects that are producing renewable
energy and special guidelines has been issuedtio cu
the units that use environmental depleting substanc
(d) In the year 2010-11 the bank has sanctioned nin
commercial projects of wind energy comes with total
sum of Rs. 1850.81 million to push and develop the
renewable supply of energgource: Punjab National
Bank, Corporate Social Responsibility Report 2010-
2011 [34].

Bank of Baroda (BOB)

Bank of Baroda is an Indian state owned (public
sector) bank established in the year 1908 in the
princely state of Baroda. The Bank was nationalized
in the year 1969 by the government of India. It
provides various ranges of banking products and
financial services through its branches such as
corporate banking, investment banking, retail
banking, asset management etc. to the consumers. In
year 2012 the bank was ranked 715 on Forbes Global
2000 list. Currently the bank has a widespread
network of 4172 branches and 2000 ATMs in India.
The bank also has its international presence with 1
branches/offices in 24 countries outside India vitgh
presence in major financial center such as New York
Dubai, and Hong Kong, Singapore etc. The bank has
taken various corporate social responsibility
initiatives upheld inclusive growth high on its
agenda.

The Green banking initiatives taken by Bank of
Baroda

(a) Internet banking, mobile banking was added as
alternate delivery channel to reduce the use oépap
in banking procedure. (b) As a part of green bagkin
initiatives various changes were made such as Ipacku
consolidation, server and desktop virtualizatior). (
While financing the commercial projects the banks
give a due weight age to green projects such as
windmills and solar power projects which helps in
earning the carbon credit. (d) The bank insisted to
implement water treatment plant and obtain NOC
from central/ state government pollution control
board while lending the loan to manufacturing units
which emit toxic polluting substance. (e) Promotion
of measure of pollution control and efforts for
environmental protection & conservation and
cleaning of environment. Source: Bank of Baroda,
Annual Report 2012-2013 [35].

Canara Bank

Canara Bank is an Indian public sector bank and was
established as Canara Hindu Permanent Fund in 1906
and further renamed as Canara Bank in 1910 &
nationalized in the year 1969. The bank has a
widespread network of 3564 branches and 4000
ATMs spread across the country. The bank also has
abroad offices in Dubai, Hong Kong, London,
Moscow and Doha. The bank was ranked 816 by
Forbes Global 2000 list. Various financial services
such as asset management, commercial banking,
investment banking, consumer banking, credit card
and mortgages are being provided by the banksdt al
sponsors two regional rural banks in Kerala and
Karnataka. In the year 2003 the bank partnered with
UNEP for solar project under development project
initiatives. Along with this bank is also involved
activities such as rural development and envirorimen
friendly initiatives.

The Green Initiatives taken by Canara Bank

(a) The bank has implemented various green banking
initiatives such as internet banking, tele-bank&g
mobile banking. Solar power biometric ATMs has
been implemented in a few rural areas. (b) Now the
bank is not extending the finance to the new units
which are involved in producing and consuming
Ozone depleting substances. The bank has also
stopped extending the finance small/medium scale
unit engaged in the manufacturing of Aerosols by
using CFC. (c) The bank insisted to manufacturing
units which emit toxic polluting substance to
implement water treatment plant and obtain NOC
(No Objection Certificate) from central/ state
government pollution control board while lending th
loan. (d) The banking is providing loans for
implementing solar lighting system, till the dateet
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bank has financed 50,000 such unit lending 5-8 lac
Rs to each unit [36]. Source: Canara Bank, Annual
Report 2012-2013 [37].

Green Banking Initiatives in the Private Sector
Banks

Private Sector Banks

The banks where major parts of the equity are bgld
private shareholders and not by state or government
are called private sector banks.

I CICI Bank Limited

ICICI bank is a multinational financial service
company based in India. A bank was established as a
completely owned subsidiary in the year 1994,
earlier it was formed in 1955 as a joint collabimnat

of World Bank together with Public sector banks and
public sector insurance firms of India. Presentlysi

the largest bank within the private sector and séco
largest bank overall including each private as asll
public sector banks in India The
bank conjointly operates

in eighteen different countries round the globe.e Th
bank includes a widespread network of 3,350
branches and 10500 ATMs across the country and
around 81,254 staff employed in its offices. lteoff a
wide range of banking product and services to
corporate as well as retail consumers. The bank is
also associated with varied welfare activities with
focus on achieving economic development with
human development and environmental awareness
campaign with the help of its ICICI foundations.

Green Banking Initiatives of ICICI Bank

(a) Providing green banking facilities such as rteobi
banking, net banking which reduces the use of paper
as well as save the consumer time helping the bank
earning its carbon footprint. (b) The bank is watki
with Green Business Centre in collaboration with
other business organization having focus on
promoting green building, energy efficiency,
recycling etc. (c) The bank has aided varied aotiwi
that helped in widespread of the ISO: 14000, wigch
associated in providing Environment Management
System Certification. Within the past they worked
with industries like textiles, pulp, cement, ang@a
and to encourage them for this method of
certification. (d) Providing 50% relinquishment on
the processing fee of selective car models thas use
alternate mode of energy like LPG (Liquefied
petroleum Gas) & CNG (Compressed Natural Gas).
(e) Recently the bank has given the loan fund of Rs
One billion to the companies venturing into energy
economical and environment friendly process.
Alongside that bank has additionally served and
promoting the use of unpolluted technology in
STBSS coal washery &amp; Reva electric Car

Company. Source: ICICI communities, Green

Initiatives [38].
HDFC Bank Limited

HDFC Bank was incorporated in 1994 by Housing
Development Finance company and was among the
first companies to receive approval from Reserve
Bank of India to set up a bank in the private secto
The bank has total of 3,062 branches and 10,743
ATMs spread across the country with employee
strength of 66,076. It is the fifth largest banKrlia

by total assets. The bank provides a wide range of
services ranging from consumer banking, corporate
banking, private banking, assets management, equity
to finance and insurance. The bank is also involred
community welfare services and activities such as
empowerment of the lower class by helping them in
education, health, water facilities etc. that vi#lp

the bank to maintain long term relationship witle th
society.

Green Banking Initiatives of HDFC Bank

(a) Reduction in paper usage by issuing e-trarmacti
advices to corporate customers & encouraging e-
statements among retail customers. (b) Energy
conservation by conventional light options by CFLs,
and establishing green data centers. (c) Tying itip w
vendors for paper and plastic recycling & IT polisy
strictly followed for disposing the IT assets dwe f
retirement. (d) For exploring the renewable en@@y
solar ATMs have been set up in the Bihar as that pil
test and furthermore will be set up after it. (e)
Focusing on green procurement by purchasing energy
star rated electronic products & purchasing diesel
generator set and air conditioner that are complian
with the norms of central pollution control Board
(PCCB). Source: HDFC Bank, Business
Responsibility Report 2012-2013 [39].

Axis Bank Limited

Axis bank is a financial service corporation based
India and among the top three private sector banks.
The bank started its operations in 1994 when the
Government of India allowed the private banks in
Indian market. The whole spectrum of financial
services is provided by the bank such as retailelk
corporate banking. The key areas of the bank imclud
wholesale/corporate banking, Investment banking,
retail and business banking. As or*'3llarch 2013

the bank has 1947 domestic branches and 11,245
ATMs across the country & overseas branches in
Hong Kong, Dubai, Colombo and Singapore etc. The
bank is also engaged in various corporate social
responsibility (CSR) activities through its tru3the
Axis Bank Foundation. The bank donates it 1 percent
of total annual net profit for the social initiagis and

the betterment of the society through their
foundation.
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Table 1: Top Performing Banks on the basis of their nefipro

Public Sector Banks Private SectoBanks
Banks Net Profit Banks Net Profit
Rs (million) Rs (million)
State Bank of India 14,1040.98 ICICI Bank 8,3250.47
Punjab National Bank 4,7470.67 HDFC Bank 6,7260.28
Bank of Baroda 4,4800.72 Axis Bank 5,1430
Canara Bank 3,2820.71 Kotak Mahindra 1,3600.72

*Source: moneycontrol.com

Table2: Shows the different phases of green marketing diimbank on the basis of study.

S.No Banks Private/ Public Phases of Green banking
Initiatives

1. State Bank of India Public Sector Bank | Environmental’ Green Marketing|:
The Second Age

2. Punjab National Bank Public Sector Bank | ‘Environmental’ Green Marketing
The Second Age

3. Bank of Baroda Public Sector Bank Environmental’ Green Marketing:
The Second Age

4, Canara Bank Public Sector Bank Environmental’ Green Marketing:
The Second Age

5. ICICI Private Sector Bank Towards the Third Age: Sustainable
Green Marketing

6. HDFC Bank Private Sector Bank Environmental’ Green Marketing:
The Second Age

7. Axis Bank Private Sector Bank Environmental’ Green Marketing:
The Second Age

8. Kotak Mahindra Private Sector Bank Environmental’ Green Marketing:
The Second Age

43
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Green Banking Initiatives of Axis Bank

(a) Under the Green Banking Initiatives the banésus
the theme of Reduce, Recycle, and Reuse. The
recycling activities have helped the bank to use
around 22000 kilograms of dry waste during the year
2012. (b) The banking is also providing facilitidse
internet banking, mobile banking to reduce theafse
paper and earn carbon credit for the bank. (c)
Providing the facility of e-statement registratitm

the customers and on each registration bank donates
notebook to the poor. (d) Various green initiatives
such as distribution of tree saplings and creating
awareness among society have been taken by the
bank [40].

Kotak Mahindra Bank

Kotak Mahindra Bank was earlier established as
Kotak Mahindra Finance Limited in 1985. In the year
2003 the company was given a license by RBI
(Reserve Bank of India) to run the banking business
the first ever in the banking history of India to
convert into a bank. In India about twenty thousand
workforce is employed in its 450 branches. The bank
also has offices outside India in London, San
Francisco, New York, Dubai, Singapore and
Mauritius. The bank provides all ranges of banking
product & services such as a deposit account,
treasury loans, banking solutions, credit cardpde;
insurance and financing. The bank is also involved
CSR activities as it sees CSR as an investment in
society as well as investment in own future.

Green Banking Initiatives of Kotak Mahindra
Bank

(@) ‘Think Green’ initiatives taken by the bank
encourage the consumer to sign for e-statement and
for every e-statement signed Trees.com plantsea tre
on behalf of the bank. (b) Facilities such as net
banking, SMS based transaction detail for costumers
are provided by the bank that help in paperless
banking and reduce the carbon footprint. (c) As per
the direction of Ministry of Corporate Affairs (MQA

- Government of India the bank encouraging the
shareholders for opting the electronic form of the
annual report. (d) An agreement of US$5 millios ha
been signed between IBM and Kotak Mahindra Bank
Limited that will help the bank to build and maiimt
energy-efficient & highly reliable green data cente
and it will help Kotak to save over US$1.2 million
operational efficiency and will also reduce energy
costs for the upcoming five years [41].

ANALYSIS & INTERPRETATION

In accordance with the first objective to study @bo
the green banking initiatives in India, the stutpws

that sustainability has become a major concerthier
banking sector (both public as well as private @@ct

in India. With the time the Indian banks have addpt
the environmental protection as an important pért o
the strategy. Adopting the environmentally friendly
practices within banking sector not only benefiting
the natural environment but also providing the liene
to the organization as it helps in earning carbon
credit, cost reduction etc. From the study it was
analyzed that public sector banks are emphasizing
more on green initiatives as compared to the privat
sector banks except ICICI Bank. The private sector
banks except ICICI bank are mainly inclined toward
green initiatives such as net banking, mobile bagki
which are needed by the bank to match with the
competitors as all the banks are providing these
facilities. The environmental friendly activitiesich

as using energy efficient appliances, implemenegre
data centers help in improving their operational
efficiency as well as cost saving in the long run.
Whereas public sector banks along with ICICI bank
are taking various initiatives such as creating
environmental awareness among society, giving more
preference to environmentally friendly commercial
projects, promoting the pollution control measures,
promoting Environment Management System
certification etc. along with the basic green atities
such as paperless banking, energy efficient preduct
recycling, etc.

In respect to the second objective to analyze the
phases of green marketing initiatives it was found
that most of the green banking initiatives taken by
banks lies in the ‘Environmental’ Green Marketing:
The Second Age. As the green banking initiatives
such as Environment friendly paper, Energy effitien
appliances, Recycling, Paperless banking appraach i
win-win situation for the banks as it helps the
environment as well as providing a competitive
advantage to the banks and helping in cost reductio
& operational efficiency. Whereas initiatives takin
ICICI Bank such as Promoting EMS certification
(1ISO:14000) among manufacturing industries,
waiver on processing fee of car model using CNG &
LPG and Helping and promoting the use of clean
technology among smaller firms categorized it into
Towards the Third Age: Sustainable Green
Marketing. As the bank initiatives for environment
are showing their concern for environmental
sustainability with a focus on basic needs & futuri

L IMITATIONS

The study uses secondary data analysis & it may
reflect the perspective of the original investigato
may not reflect the question of interest to otH4&.
Using the secondary data for analysis limit the
researcher to do what is possible from the availabl
data and shape the questions to match with the data
[43].
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CONCLUSION & IMPLICATION FOR FURTHER

RESEARCH

By the time the banking sector in India has changed
the way it used to operate in the past. The banking
sector is getting modernized and new facilitieshsuc
as net banking, mobile banking are being prioritize
at the place of traditional approaches. These new
approaches adopted by the banks are beneficial to
customers as well as banks themselves. Now the
banks understood the importance and necessity of
environment along with the economic progress of a
nation. Learning from their western counterpares th
banks in India are also adopting various
environmental practices and initiatives in theiy da

day business operations for the environmental
concern and playing an important role in maintagnin
the ecological balance. But the Indian bankingaect

is still at the initial stage of green banking iiaitves.

As most of the banks are adopting and focusing only
on those green initiatives which provides win-win
situation for the bank, that help to show the comce
for the environment along with helping the bank in
cost savings and improved operational efficiency.

So the time demands a little focus on the initegiv
such as creating awareness among society, and
helping smaller firms to change their process &y th
can be more environmentally friendly in nature and
that will also widespread the concept of
environmental sustainability. Future research ey
conducted to study the impact of green practices on
consumer willingness to purchase green products of
various organizations in the Indian context.
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