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Abstract

Globalization has meant an important conceptuahgéan the way we think about our world. The
interconnectedness (on an unprecedented scalefyltisilization engenders has implications for
how individuals organize their lives in responseht® new social realities of the world we live in.
In view of the above, this presentation examines tbllowing issues: (a) the extent of
globalization in Kuwaiti society, with a specifiodus on social globalization, (b) young adult
Kuwaitis self-reported experiences of selected dattirs of social globalization, (c) the
associations between the selected indicators dllsgtobalization and an index of bicultural
identity, and (d) finally, the implications of satiglobalization for identity negotiation among
young Kuwaitis.

Much of the literature on globalization has useglithation as the unit of analyses

However, this presentation takes a social-psyclicébgslant on the globalization debate and
investigates the relations between aspects of Isgicibalization and young adult Kuwaitis sense
of bicultural identity. This is premised on the amgent that the younger generation in the Arab
world may be more exposed to Western and otheMdestern worldviews and cultures (Solberg,
2002).

Arnett (2000) offers two lines of argument on why dttempting to understand the effects of
globalization on identity development, adolesceantsl young adults should be the foci. First,
Arnett (2000) argues that youths and young adidisntities are still in flux and may not have
fully committed to a way of life. Second, adolesgseand young adults are more likely to be
exposed to the global media and consumerism throughes, internet, music, and TV.

Taylor (1991) also contended that globalization ga®n rise to a more self-centered form of
individualism that emphasizes, almost exclusivelye fulfillment and authenticity of the
individual. However, as identity theorists suchEgkson (1968) and Tajfel (1981) point out,
identity negotiation is not solely an individualdertaking.

On the other hand, identification with social grewgse, however, also complicated and eroded by
the increasing prevalence of ideas that individdenhtity is seen as a product of self-construction,
open to free choice. Consequently, group identificahas also become largely a matter of
individual choice (Calhoun 1994). The interactidncaltures via globalization can lead to the
transformation of identity (Arnett, 2002) throughpaocess of bicultural identity formation —
adoption of a global identity and a local identitywat is defined by traditional values and family
obligations (Arnett, 2002). These views suggest tha forces that shape identity are no longer
restricted to a locality, but have a complex migtwf both local and global elements (Pieterse,
2009).

M ethodology

This presentation relies on a secondary analysisdath collected on a sample of 146

undergraduate university students in Kuwait whoadbie to read and write English were used. Of
the sample, about 53 percent were females, whiteitaly/ percent were males. The males were
slightly older (21.35 years) than they females §80sears).
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M easures

Social globalization. The eight questions chosartlis analyses, were intended to represent the
three dimensional structure of social globalizatiamformation flows, personal contact, and
cultural proximity

Bicultural identity

An adapted version of the AHIMSA acculturation scdlUnger et al., 2002) was used to assess
bicultural identity.

Results.

Globalization in Kuwaiti society. Using data from KOF, it shows that Kuwait has rbee
penetrated by forces of social globalization in theee domains of information flows, personal
contact, and cultural proximity.

Reported experiences of social globalization. The means of some of the items used to assess
social globalization on an individual level werdately high with high variability. Example,
items such as using (a) the Internet to exchanfggnmation, (b) the Internet for non-Kuwaiti
entertainment, (c) the Internet for social netwogkiand (d) non-Kuwaiti TV for entertainment.
Correlations between index of biculturalism and social globalization. Some of the items used
to assess social globalization also exhibited Sgmt association with the index of bicultural
identity. Specifically, using (a) the Internet fexchange of information, (b) the Internet for non-
Kuwaiti entertainment, (c) the Internet for soaiatworking, and (d) Internet for getting the news
were all positively associated with the index afutiuralism. As well, watching Non-Kuwaiti TV
for international news was also linked with bicutiism.

Implicationsfor Identity Formation

Young Kuwaiti adults are traversing multiple worldsthe local and the global. Given that
Kuwaiti culture is a collective one, pursuing indiwvation could have repercussions for the
individual and family (Dwairy, 1998).

In negotiating identity, one could have a both &liguand private identity. The public identity
would conform to the general standards and moré&uefaiti culture; the private, would only be
exhibited in the company of like-minded individualsay from the public scrutiny.

Furthermore, a focus on cultural and social praeesis necessary to understand identity
negotiation and construction (e.g., Jacobson, 1B8&k, 2005).
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INTRODUCTION

lobalization has meant an important conceptual gbeaim the way we think about our world. The
interconnectedness (on an unprecedented scale)glbladlization engenders has implications for how
individuals organize their lives in response totlea social realities of the world we live in.
In view of the above, this presentation examinesftllowing issues: (1) The extent of globalizatim Kuwaiti
society, with a specific focus on social globali@at (2) Young adult Kuwaitis self-reported expaies of selected
indicators of social globalization. (3) The asstioizs between the selected indicators of socidba@iaation and an
index of bicultural identity, and (4) Finally, thmplications of social globalization for identityegotiation among
young Kuwaitis.

As an organizational framework, | first offer aneogtional conceptualization of globalization, feled by some
selected theoretical work linking globalization ittentity issues. Pursuant to that, the methodo&dgipproach
employed will be summarized, after which the resaltd implications of the results will be discussed

Conceptualizing Globalization

Globalization, a multidimensional construct, cancbaceptualized as both a process and an outcoma.phocess,
globalization is seen as taking place across gebgraand national boundaries to produce patternsonfiections
and interdependence among economies, culturegg@aretnments that are mediated through the free dibgoods
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and services, capital, people, information and ddeand technology to enable an almost instantaneous
communication across space and time (Clark, 20@®@hkine & Nye, 2000; Norris, 2000; Sirgy, Lee, Milk
Littlefield 2004).

As an outcome, the effects of globalization havenbeonceptualized in two main ways (Helliwell, 2ROEirst, for
among its critics, globalization is viewed amongent things, as economic hegemony (over local anibmed
governments) by transnational corporations (Helliw2002) and cultural homogenization (RestrepoQ®0
Proponents of globalization, on the other hand gielealization as a means to the promotion of ¢epetitiveness
(Helliwell, 2002) and (b) enhancing human well-lgeifTsai, 2006), especially in the developing wgddhnson,
2002).

M easuring globalization.

As a multidimensional construct, the first atterapta quantitative assessment of globalization wasKearney
globalization index (KOF) (Kearney, 2007) which ree@es the dimensions of (a) economic integratidm, (
personal contacts, (c) technology and (d) politindgration at the national level. The KOF inddxgmbalization,
has indices for the three dimensions: (a) econglubalization — conceptualized as long distancerdl@f goods,
capital and services, information and market exgkan(b) political globalization — perceived as ttifusion of
government policies; and (c) social globalizatiocharacterized by the spread of ideas, informatimages and
people (Dreher, 2006; Dreher, Gaston & Martens8200

Social globalization, as conceptualized is compasfetthree dimensions: personal contact, informaflows, and
cultural proximity. The dimension of personal caitas conceptualized was meant to assess direstdation
among people from different countries. “Informatibtows” was intended to assess the potential fléwdeas and
images. Cultural proximity was not clearly definedDreher (2006) or Dreher et al. (2008). Howe\vegppears
that cultural proximity was intended to assesscttressumption of cultural goods, and can be thou§hsaeflective
of material that is reinforcing of traditional idéies and includes images, dress, and lifestytea(®haar, 1991,
1997, 2003; Sinclair, 1999).In essence, then, tiseabcultural dimension of globalization includi link between
globalization, culture, and identity (Gunter & vder Hoeven, 2004).

Globalization and the I dentity Discour se

Much of the literature on globalization has used ttation as the unit of analyses (e.g., Dreher62@0eher,

Gaston, & Martens, 2008; Perkarskiene & Susnief&12Sirgy, Lee, Miller & Littlefield 2004; Tsai,a®6), and

examines its effects at the individual level (eXayadi & Javadi, 2008; Kerimova, 2009; WheeleQ@®@®ahid,

2007). However, this presentation takes a socigdtpdogical slant on the globalization debate anddstigates the
relations between aspects social globalizationyanehg adult Kuwaitis sense of bicultural identithis is premised
on the argument that the younger generation inAitad world may be more exposed to Western and atbar

Western worldviews and cultures (Solberg, 2002).

Arnett (2000) offers two lines of argument on why attempting to understand the effects of globtbmaon
identity development, adolescents and young adthitsild be the foci. First, Arnett (2000) argued fwuths and
young adults’ identities are still in flux and magt have fully committed to a way of life. Secoadplescents and
young adults are more likely to be exposed to tbéa media and consumerism through movies, intemasic,
and TV.

Restrepo (2000, p. 62) argued that globalizati@o d&las an impact of the culture, the “socially gratd human
thought and behavior which is learned and sharednd consists of symbols, ideas, and patterbelaévior which
are interrelated.” And, as observed by Bauman (R0@& changes associated with globalization hawdezl most
of the bases on which people used to anchor ttheittity. Thus acquiring an identity has becomeragsfie. Taylor
(1991) also contended that globalization has gri@nto a more self-centred form of individualidmatt emphasizes,
almost exclusively, the fulfilment and authenticitf/the individual. However, as identity theoristech as Erikson
(1968) and Tajfel (1981) point out, identity negdittn is not solely an individual venture. On thiber hand,
identification with social groups are, however,catomplicated and eroded by the increasing precalaf ideas
that individual identity is seen as a product off-senstruction, open to free choice. Consequengsoup
identification has also become largely a mattendividual choice (Calhoun 1994).

Global flow via cultural interaction through incessd movement of workers across national boundaregides
locals the opportunities for interaction with pempf diverse cultural, racial, and religious backgrds (Sirgy et al.,
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2004; Restrepo, 2000). Such exposure may enrichctitterral well-being of local people (Sirgy et a2Q04;
Restrepo, 2000). Through the internet it is posstbl create a network of communications and satidarhich
brings together people from different parts of warld into a virtual reality of relationships aridkages (Restrepo,
2000). Additionally, through travel, email and sachetworking, a global identity can be developed the
exposure to different ideas, customs, and cult{&esett, 2002).

The interaction of cultures via globalization caad to the transformation of identity (Arnett, 2p@Brough a
process of bicultural identity formation — adoptiof a global identity and a local identity that defined by
traditional values and family obligations (Arne2002). These views suggest that globalization heseésed the
options for identity negotiation and formation. Sifieally, the forces associated with identity fation are thus no
longer restricted to the local space, but haver tbegin on different levels varying from the lodal the global.
Individuals' identities have consequently beconmmmplex mixture of both local and global elemerRgetlerse,
2009).

METHODOLOGY

Participants

This presentation relies on a secondary analysidatd collected on a sample of 146 undergraduaiteensity
students in Kuwait who are able to read and writgliEh were used. Of the sample, about 53 percent ¥emales,
while about 47 percent were males. The males Wigtetly older (21.35 years) than they females (80y6ars).
Measures

Social globalization.

Questions chosen for this analyses, were intenadedepresent the three dimensional structure of akoci
globalization. The dimension of personal contact wgamined using two questions that asked duriegviek, the
number of hours of internet usage for (a) exchaofgenformation and (b) social networking. The domaif
information flows was assessed using four items fineused on two areas: television viewing habitd aternet
usage habits (through mobile and computer techgdlddne items were: During week hours of (a) nonaiti TV
viewing for international news, (b) non-Kuwaiti TY6r general information, (c) internet usage for eeh
information, and (d) internet usage for getting riegvs.

All these items to some extent proxy people’s piakrfor receiving news from other countries — thigys

contribute to the global spread of ideas. The dsinof cultural proximity was assessed with twanis focused
on individuals’ behaviors related to entertainmdrite question asked: during week hours of (a) naniti TV

viewing for entertainment, and (b) internet usagenbon-Kuwaiti entertainment.

Bicultural identity.

An adapted version of the AHIMSA acculturation scéUnger et al., 2002) was used. The AHIMSA inchkide
questions that are relevant to adolescents, inafuttieir choice of friends, favorite music and ¥&®n shows,
favorite holidays, foods eaten at home, and gemeaigb of thinking

RESULTS
Factor Analysis
Prior to data analysis, all the eight item valuesentransformed to a scale with the highest vatjualeto 10 and the
lowest value equal to 0, by using the following sitaneous equations (Schriesheim & Novelli, 1989):
0 =a + b(xLT), and (1)
10 = a + b(xHT), (2)
where,
XLT = the lowest scale value in the expressiom@peiansformed, and
xHT = the highest scale value in the expressi@isdotransformed.
Principal axis factoring with oblique rotation wased to analyze the globalization items. Threeofact
were obtained (Table 1).
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Table 1. Factor Analysis of Items

89

Factors
ltems Construct 1 3
Internet exchange of information Personal Contact .810
Internet for non-Kuwaiti entertainment Cultural Rirnity 0.69
Internet for social networking Personal Contact 50.5
Non-Kuwaiti TV for entertainment Cultural Proximity 0.56
Non-Kuwaiti TV for international news Informationdws 0.62
Non-Kuwaiti TV for general information Informatidflows 0.88
Internet for general information Information Flows 0.56
Internet for getting the news Information Flows 0.83
Variance 21% 21% 15%
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Figure 1. KOF Index of Information Flows, Kuwait
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Evidence of Social Globalization in Kuwait

| use data from the KOF index to examine the dirnmensf social globalization. Information flows waerived
from: Internet users (per 1000 people), televigjoer 1000 people), and trade in newspapers as mieséesDP.
Figure 1 shows that for the data period in questimity Europe has higher information flows than Kaitw

In terms of Personal contact assessed using thewfof items from the KOF: Telephone traffic, tréers,
international tourism, foreign Population as petasdrtotal population, and international letters papita. The data
shows that Kuwait has higher levels of personataxirthan the other regions — Asia, Europe, andiNamerica.
This is because of the great number of expatriatéevs in Kuwait.

Finally Cultural proximity was assessed with Numbé&mMcDonald's Restaurants, Number of IKEA (peritgp
and trade in books as percent of GDP.

Individual Level of Analysis

The means of some of the items used to assesd glmtialization on an individual level (Table 2) rgerelatively
high with high variability for using a) the Intetn&o exchange information, (b) the Internet for funwaiti
entertainment, (c) the Internet for social netwogkiand (d) Non-Kuwaiti TV for entertainment.
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Figure 2. KOF Index of Personal Contact, Kuwait
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Some of the items used to assess social globalizatiso exhibited significant association with tihelex of
bicultural identity. Specifically, using (a) thetémnet for exchange of information, (b) the Inteérfte non-Kuwaiti
entertainment, (c) the Internet for social netwogkiand (d) Internet for getting the news were palkitively
associated with the index of biculturalism. As wellatching Non-Kuwaiti TV for international news svalso
linked with biculturalism.

Implications of Social Globalization for |dentity Negotiation
For the young Kuwaiti adult, the results suggest they are traversing two worlds, involving a hgiration of
identities — the local and the global.

The argument that will be advanced here is thaergithat Kuwaiti culture is a collective culture, rgwing
individuation could have repercussions for the vidlial and family. Individuation may be seen astdesive to
cohesiveness and harmony (Dwairy, 1998).

Additionally, it is suggested then that individaalnegotiating his or her identity, would have atba public and
private identity. The public identity is what woutdnform to the general standards and mores of Kuwature.
On the other hand, the private identity would obky exhibited in the company of like-minded indivatki away
from the public scrutiny in order not to disturkethocial fabric.
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Table 2. Means of Items and Inter-ltem Correlations

Items 1 2 3 4 5 6 7 8 9

1. Index of Biculturalism 1 .26** 21 .19* 0.11 .18* 0.11 0.14 A7

2. Internet for exchange of information 1 .62**  51** 33 27x 5% Q7R D8

3. Internet for non-Kuwaiti entertainment 1 ox4 37+ .20* 30% 35% 24%

4. Internet for social networking 1 A6* 82 31 31**  30*

5. Non-Kuwaiti TV for entertainment 1 A1* 54 28** 0.14

6. Non-Kuwaiti TV for international news 1 B3%  32% 31

7. Non-Kuwaiti TV for general information 1 A3 26

8. Internet for general information 1 .54x*

9. Internet for getting the news 1
MEAN 3.21 4.75 4.05 3.90 3.58 1.23 1.76 2.53 1.74
STD DEV 2.30 3.90 3.70 3.85 3.48 1.90 2.29 3.05 2.45

*»*p<.01,*p<.05

Furthermore, arguments will be used show how itlentegotiation will take place. It will not follovelassic
Eriksonian paradigm involving a developmental pesgebut one that is negotiated. However, drawing on
sociological work (e.g., Jacobson, 1997, Peek, p@@&us on cultural and social processes that imppon the
construction of identities.
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